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Regional Sales Director of Northeast Asia
International Trade Division
M:86-13928990538
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Name

Regional Sales Director of Northeast Asia
International Trade Division
M:86-13928990538

Jiangsu Xingda Steel Tyre Cord Co., Ltd
A: NO.88 Ren Min Rd(W) Dainan Town
Xingda City, Jiangsu Province China

T: 86-523-80956098

F: 86-523-80956096

E: xingda@xingda.com.cn

W: xingda@xingda.com.cn

Jiangsu Xingda Steel Tyre Cord Co., Ltd
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